
 

 

 

COMMUNICATION IN DIGITAL MEDIA 

 

YEAR: THIRD 

TERM: FIRST 

TYPE: OPTIONAL 

CREDITS: 3 

LANGUAGE: ENGLISH 

 

OBJECTIVES: 

 

The main objective of the subject Communication in Digital Media is to deepen in the 

digital communication context and the new scenarios that are expected. There will be 

considered the scenarios and abilities of the professional in communication inside the 

digital ambit, as well as the differentiating characteristics of the online customer. This 

subject proposes to deepen in the specific competences for the creation and potentiation 

of digital participation dynamics, through the main keys of multimedia communication, 

especially in the principal trends in content creation in the emerging possibilities 

concerning marketing, advertisement and public relations.  

 

BASIC COMPETENCES:  

 

 Learning to apply their knowledge to their works or vocations in a professional 

way and possessing the skills that usually are demonstrated through elaboration 

and defending of the arguments and resolution of problems inside of their area 

of study.  

 Capacity of transmitting information, ideas, problems and solutions to a 

specialized or not specialized public. 

 

GENERALS 

 

 Developing of linguistic skills, learning to express adequately and convincingly in 

different situations of oral and written communication in English and the language 

of the community. 

 Using the new tools of information and communication to express and 

communicate in different technological ambits with specific programs. 

 

 



 

 

 
LEARNING OUTCOMES 

 

The students will be able to: 

 Analyze the main digital advertising formats in online media and evaluate their 

suitability to different campaigns. 

 Analyze the potentialities and limitations of new advertising formats such as 

advergaming 

 Elaborate a viral marketing campaign through Internet  

 Apply the principles of community management 

 Understand and apply their knowledge and skills for troubleshooting situations in 

complex or specialized professional work environments, by means of own 

reasoning and procedures which require creative and innovative ideas 

 Communicate in a concrete and clear way knowledge, methodology, ideas, 

problems and solutions related to the field of study to any type of audiences 

(specialized or not). 

 

SYLLABUS: 

 

1. Digital environment: new media 

The context and new scenarios. 

Differential characteristics of online consumer: prosumers 

 

2. Digital ID and networking 

Fundamentals and strategies 

 

3. Digital communities 

Online community management 

Social media marketing 

 

4. Classic digital marketing and new potentialities 

Content marketing 

Transmedia marketing and advergaming 

 

5. Digital communication strategies 

Formats y approaches to main study cases 

 



 

 

 
 

EVALUATION SYSTEM: 

 

There will be two partial, written and individual exams, covering non-cumulative content, 

each one weighting 25% of the final grade; the remaining 50% will be obtained by a 

group work, the follow-up of individual exercises and an oral presentation of the group 

work. The only items that are possible to be recovered in the week of recovery are both 

exams. It is required to obtain a grade of 5 or more in these exams in order to make 

average with the rest of evaluation activities. It is mandatory to assist to both exams, to 

hand in the group work and to make the presentation in order to make the average. The 

teacher will consider the progression and continuous evaluation of the student. The date 

of the recoveries will be Wednesday, January 25th at 16:00. 

 

Grading scale Percentage weights 

Specific test of partial evaluation I 25 

Specific test of partial evaluation II 25 

Follow-up of the activities 10 

Group work 20 

Oral presentation of group work 10 

Individual activity 10 

 
 
METHODOLOGY: 

 

The subject is classroom-based and combines theoretical knowledge with its practical 

implementation. Through classroom sessions, the teacher will expose contents of the 

program using different learning methodologies, besides making group activities in which 

acquired knowledge will be put into practice.  Furthermore, the students must do 

individual activities during the hours of personal work. 

 

Additionally, during the hours of personal work, the students will make a final project by 

groups with their respective oral presentations at the end of the academic period. They 

will have hours of tutoring with the teacher with the purpose of supervising and guiding 

the development of the project. 

 

Finally, we recommend to the students that they use some hours of personal work to this 

subject every week in order to consolidate the acquired knowledge of each topic. This 

personal work will consist of making a review of theoretical aspects given in class and 

complement them with the basic bibliography. 
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