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ADVERTISING ART MANAGEMENT 

 

YEAR: THIRD 

TERM: FIRST 

TYPE: MANDATORY 

CREDITS: 3 

LANGUAGE: ENGLISH 

 

 

OBJECTIVES: 

 

 Getting familiarized with the profession of Art Director, knowing their main goals, as 

well as their abilities and challenges, and understanding in depth the scope and 

impact of their job in the market. 

 Learning the tools and techniques of artistic and graphic implementation and 

management of advertising projects in conventional and unconventional media. 

 

BASIC COMPETENCES:  

 

 Learning to apply their knowledge to their works or vocations in a professional way 

and possessing the skills that usually are demonstrated through elaboration and 

defending of the arguments and resolution of problems inside of their area of study.  

 Capacity of transmitting information, ideas, problems and solutions to a specialized or 

not specialized public. 

 

GENERALS 

 

 Developing of linguistic skills, learning to express adequately and convincingly in 

different situations of oral and written communication in English and the language of the 

community. 

 Designing and developing new ideas and projects related to innovative concepts and 

methodologies. 
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SPECIFIC 

 

 Students can spot market opportunities and communication tendencies, by using 

appropriate methodologies concerning commercial and market research. 

 Students can design, plan and manage corporate identities as well as graphic and 

visual elements, which are necessary in advertisement and marketing campaigns. 

 Students can effectively listen, negotiate, persuade and communicate (orally and 

written), using the means of the business world, like reports and their presentation 

about specific situations concerning advertisement and Public Relations. 

 

LEARNING OUTCOMES 

 

 Ability to design press advertisements 

 Ability to design media campaigns and non-conventional supports 

 Applying the principles of graphic design 

 Adapting to different working ways of the creative departments: writing, art direction, 

creative direction and production 

 Knowledge to analyze and value the visualization of advertisement messages in 

graphic announcements 

 Applying the principles of layout composition and communication visual techniques 

 

 

SYLLABUS 

 

1. Graphic design 

The concept “Graphic Design” 

Review of history 

Professional characteristics 

 

2. Introduction to typography 

Terminology and characteristics 

Typography as an element of design 

 

3. The color 
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Characteristics of color 

Chromatic systems 

Color culture 

 

4. Introduction to editorial design 

Design and layout/grid 

Analyzing graphic and visual projects 

5. The professional of art direction 

Roles, functions and spaces 

Project management 

 

6. New trends: digital media and transmedia projects 

Internet and social networks 

Creativity in network 

Multiplatform projects 

 

 

EVALUATION SYSTEM 

 

DUTIES AND ACTIVITIES  WEIGHT  

COMPULSORY    

Group Project Presentation Block 2-3   (15min)  (UNRECOVERABLE) 10 

Individual project Newspaper AD (UNRECOVERABLE) 15 

Midterm Exam (Test on Blocks 1-4) * 20 

Group Final Project Non Traditional Media  (UNRECOVERABLE) 15 

Group Final Project Presentation  (20 Minutes; 20-25 Slides)   
(UNRECOVERABLE) 

10 

Final Exam (Test on Blocks 5-6)* 15 

Final Exam (Open questions) * 15 

TOTAL  COMPULSORY ACTIVITIES  100 

*It can be recovered, as long as the average of the other activities is a 
passing grade 

 

 
 

There will be two partial exams weighting 50% of the final grade, the remaining 50% will be 

obtained by two mandatory activities, three voluntary activities, the preparation and 

participation in a debate in class and two oral presentations. 
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If the student pass successfully the practical part of the continued evaluation but he has 

failed one or the two-midterm exams, he will have the chance to recover the exams in the 

“complementaries” period, in order to improve the marks. 

 

 

METHODOLOGY: 

 

The subject is classroom-based and combines theoretical knowledge with its practical 

implementation. Through classroom sessions, the teacher will expose contents of the 

program using different learning methodologies, besides making group activities in which 

acquired knowledge will be put into practice.  Furthermore, the students must do individual 

activities during the hours of personal work. 

 

Additionally, during the hours of personal work, the students will make a final project by 

groups with their respective oral presentations at the end of the academic period. They will 

have hours of tutoring with the teacher with the purpose of supervising and guiding the 

development of the project. 

 

Finally, we recommend to the students that they use some hours of personal work to this 

subject every week in order to consolidate the acquired knowledge of each topic. This 

personal work will consist of making a review of theoretical aspects given in class and 

complement them with the basic bibliography. 

 

REFERENCE BOOK 

 

Dirección de Arte. Publicidad. MAHON, NIK 

Editorial: Gustavo Gili. Barcelona. 2010. 

ISBN: 9788425223853 

 

 

Klein, Naomi. No logo: el poder de las marcas. Paidós Ibérica, 2002. 

Bassat, Luis. EL LIBRO ROJO DE LAS MARCAS: COMO CONSTRUIR MARCAS DE 
EXITO. Debolsillo, 2006. 

Burtenshaw - Mahon - Barfoot. PRINCIPIOS DE PUBLICIDAD. Gustavo Gili, 2008. 

*S,C,P,F. *S,C,P,F. Actar, 2006. 

http://es.wikipedia.org/wiki/Naomi_Klein
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Ambrose - Harris. METODOLOGÍA DEL DISEÑO. Parramón Arquitectura y diseño, 2010. 

Lawrence Zeegen - Crush. Principios de ilustración. Gustavo Gili, 2006. 

Gestalten. EL PEQUEÑO SABELOTODO. Index Book, 2008. 

Ortuño, Roger. FEEDBACK. DIRECT AND INTERACTIVE MARKETING. Index Book, 2009. 

 

LINKS  

http://www.smashingmagazine.com/ 

http://www.creatiu.com 

http://www.criteriondg.info 

http://weblog.evasee.com/ 

http://www.designfloat.com/ 

http://netdiver.net/ 

http://www.createmake.com/ 

http://www.domestika.org/ 

http://www.areadesigners.com 

http://www.behance.com 

http://www.cpluv.com/ 

http://www.inusual.net 

http://www.contagiousmagazine.com 

http://ffffound.com/ 

http://vi.sualize.us/ 

http://weheartit.com/ 

http://lookslikegooddesign.com/ 

http://nfgraphics.com/ 

http://www.adverblog.com/ 

http://www.adverbox.com/ 

http://www.indexbook.es/libro.php?819
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http://ziritione.blogspot.com/ 

http://www.advertolog.com/paedia/ 

http://www.blogdedisenadoresypublicitarios.com/ 

http://www.tiempobbdo.com/blog/ 

http://www.40fakes.com/ 

http://www.ideacreativa.org/ 

http://www.brandlife.es/ 

http://www.briefblog.com.mx/ 

http://theorangemarket.blogspot.com/ 

http://www.digitalbuzzblog.com/ 
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