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PUBLIC RELATIONS POLICIES AND TECHNIQUES 

 

COURSE: FIRST 

SEMESTER: SECOND 

TYPE: BASIC FORMATION 

CREDITS: 6 

LANGUAGE: ENGLISH 

PROFESSOR: DRA. RAQUEL CRISÓSTOMO 

 

OBJECTIVES: 

 

The purpose of the subject Public Relations Policies and Techniques is to provide a 

panoramic view of the origins, processes and possibilities of the usage of good public 

relations. The phases of development of public relation strategies in organizational 

structures (in both private and institutional areas) will be studied starting with theoretical 

and practical contents, analyzing their design, implementation and results, finally to 

conclude with the evaluation of the effectiveness of the actions and the strategic program 

developed. 

 

 

COMPETENCIAS:  

 

 Having and understanding knowledge in an area of study based on secondary general 

education, and usually finding them at a level based on advanced text books but also 

including some aspects involving knowledge coming from their study field’s vanguard. 

 Capacity to gather and interpret relevant data (normally inside of their study area) to 

issue judgements that include reflections over important social, scientific and ethical 

topics. 

 Capacity of transmitting information, ideas, problems and solutions to a specialized or 

not specialized public. 

 Developing of learning abilities needed to undertake future studies with a high level of 

autonomy. 

 Developing of linguistic skills, learning to express adequately and convincingly in 

different situations of oral and written communication in English and the language of 

the community. 

https://es.eserp.com/profesor/raquel-crisostomo/
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 Working inside respectful scenarios with human rights, gender equality and cultural 

differences, and integrating these values in their professional performance. 

 

RESULTADOS DE APRENDIZAJE 

 

 The students will be able to joint processes and techniques of conception, planning, 

design, implementation and evaluation of complete communication campaigns 

 The students will be able to use and apply the tools and processes of persuasive 

communication where advertisement and public relations are integrated, as well as the 

mechanisms that make possible their strategic integration 

 The students will acquire knowledge to identify and describe the main structural 

components of each sector implicated in advertising communication and public 

relations 

 The students will be able to critically analyze multiple factors that determine the 

relation between different communication companies, especially advertising and public 

relation companies, and their advertisers and/or publics 

 The students will dominate professional and specific English vocabulary of 

advertisement and public relations 

 

SYLLABUS: 

 

1. Public Relations and Communication 

Public Relations: definition 

Basics and fundamentals of communication 

 

2. Historical bases of Public Relations 

Origins of Public Relations 

Spin doctors, inappropriate use and perversion of public relations 

 

3. Propaganda 

Definition 

Use and misuse: study of cases 

Study of paradigmatic cases 
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4. New informational uses of public relations: media convergence and why it affects 

us 

Convergence culture: pros and cons 

Benefits and costs of group decision-making 

Benefits of storytelling 

Branding and storytelling 

Possibilities of transmedia storytelling 

 

5. Public relations put into practice I: designing a communication plan 

Addressing the design of the communication plan 

Techniques, strategies and possibilities of applying a communication plan 

Designing a communication plan for a public relations project 

 

6. Public relations put into practice II: dangers of a public relations project 

Estimating techniques in public relations 

Analysis of paradigmatic cases 

Development of a risk communication plan applied to a public relations project 

 

7. When planning goes wrong. Crisis management in public relations 

Crisis management techniques 

Analysis of successful and failed paradigmatic cases 

Development of a crisis communication plan 

 

8. Persuasion in speech 

Informational-persuasive spectrum 

Types of persuasive speeches 

How to build persuasive arguments 

Ethical persuasion 

Speech analysis: some paradigmatic examples 

 

9. New trends in public relations 

Analysis of new development lines of public relations 
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EVALUATION SYSTEM: 

 

Evaluation System Value 

Specific test of partial evaluation I 

Individually 25 

Specific test of partial evaluation II 

Individually 25 

On-going monitoring of activities 10 

Team essay 20 

Oral presentation of the team essay 10 

Individual activity evaluated 10 

 

There will be two individual writen tests that will each have a value of 25% of the final grade; 

the remaining 50% will be obtained from a team essay, on-going monitoring of exercises and 

the student activity in class; an individual exercise will be also evaluated and the oral 

presentation of the team essay. The partial tests will be the only activity which could be 

overcome in the follow-up period. The two partial tests of non-cumulative topics could only be 

averaged with the rest of evaluated activities if the score is 5 or higher. In order to get the 

averaged grade is essential to attend the two partial tests, to get the team essay done and to 

make the oral presentation of it. The teacher will take into account the progression of the 

pupil and his continuous evaluation. The date and time of the follow-up tests will be on 

Thursday, June 8, 2017 at 9:00 am. 

 

METHODOLOGY: 

 

The subject is classroom-based and combines theoretical knowledge with its practical 

implementation. Through classroom sessions, the teacher will expose contents of the 

program using different learning methodologies, besides making group activities in which 

acquired knowledge will be put into practice.  Furthermore, the students must do individual 

activities during the hours of personal work. 

 

Additionally, during the hours of personal work, the students will make a final project by 

groups with their respective oral presentations at the end of the academic period. They 

will have hours of tutoring with the teacher with the purpose of supervising and guiding the 

development of the project. 
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Finally, we recommend to the students that they use some hours of personal work to this 

subject every week in order to consolidate the acquired knowledge of each topic. This 

personal work will consist of making a review of theoretical aspects given in class and 

complement them with the basic bibliography. 
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