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GOALS:
This course is designed to teach students several theoretical and methodological
frameworks that complement their knowledge of creativity in advertising. The
course offers students the opportunity to learn various techniques to enhance
creativity, develop a comprehensive range of creative and transferable skills,
acquire competencies to develop effective advertising strategies, and identify
market opportunities.
The course includes lectures and discussions, as well as learning techniques that
are meant to facilitate the exploration of creative strategy and research in
advertising. Students are encouraged to develop an enquiring approach towards
this course based on extensive individual research and analysis.

COMPETENCIES:
BASIC
• CB3 - Students will be able to collect and interpret relevant data (appropriate to
their discipline) in order to critically evaluate arguments and evidence, including

reflection on social, scientific and ethical issues.

GENERAL
• CG1 - To develop linguistic skills and be able to express yourself accurately and
effectively in different oral and written communicative situations, both orally and
in written form, in their own community languages and in English.

• CG4 - To design and develop new ideas and projects using innovative
concepts and methods.

SPECIFIC
• CE2 - To design, plan, and manage corporate identities, along with the graphic
and visual elements needed in marketing and advertising campaigns.

LEARNING OUTCOMES:
• R5 - Creatively shape your message in specific advertising sectors.
• R6 - Evaluate new advertising media, like Digital Signage.

CONTENTS:
PART 1 - OUR CREATIVITY
1.1 The role of creativity in the post-covid world
1.2 Is creativity inborn or developed? Testing our creativity
1.3 The creative process
1.4 Creativity & Multiple Intelligences
1.5 Limiting beliefs their impact on creativity and how to break them
1.6 Self-awareness as a boost for creativity

PART 2 - ADVERTISING AND CREATIVITY
2.1 The advertising industry today
2.2 Brand Architecture
2.3 Brief
2.4 Strategic planning
2.5 Consumer journey
2.5 Creative insights and Creative Concept
2.6 Campaign creation process: Copywriting
2.6 Campaign creation process: Art Direction
2.7 Campaign creation process: Print, OOH, and social
2.8 Campaign creation process: TV, radio and branded content
2.9 Creativity production
2.10 New trends on creativity: Hackvertising, brand activism, metaverse…

PART 3 - CREATIVITY IN ACTION: HOW TO SPARK CREATIVITY
3.1 Activities to spur creativity: Brainstorming
3.2 Activities to spur creativity: Mental mapping
3.3 Activities to spur creativity: Lateral Thinking
3.4 Activities to spur creativity: Aleatorism, free writing and escapism
3.5 Activities to spur creativity: Questions and 5 Why
3.6 Activities to spur creativity: Game and play

PART 4 - BEYOND CREATIVITY
4.1 Storytelling: “Explaining your ideas”
4.2 Persuasion: “Selling your ideas”
4.3 Teamworking techniques: “Creating your ideas together”
4.4 Design Thinking in Advertising: “From creativity to new products and services”

EVALUATION SYSTEM: Course Grading

Grading

Weighting

Comments

Individual practical exam

40%

Mandatory

4 Individual activities

20% (25% each activity)

Students must present at
least two of the four
activities to do the average
with the rest of the grades.
Date: See planning
schedule.

1 Group project

30% (50% delivered
Project, 50% oral
presentation)

Mandatory

Active participation in
class

10%

Exam (40% of the final grade)
• Practical exam will include all the content taught until the week before of
the exam date. It is necessary for students to pass the exam (A minimum
of 50pts out of 100) in order to do the average with the rest of the grades
(activity grades). Date: See planning schedule.

Individual activities (20% of the final grade):
• Each one of the four individual activities will be related with the four different
parts of the subject:
• 01. Creative personal presentation
• 02. Analysis of a global advertising network

• 03. Creating a print campaign with a minimum of three different
executions.
• 04. Use Storytelling techniques to create a creativity for an specific
brand.
• Students must present at least two of the four activities to do the average
with the rest of the grades. Date: See planning schedule.
• Criteria of activity evaluation: Research done, creative thinking behind
the homework, oratory skills (when oral presentation is demanded) &
presentation tools. Non presented activities will be graded with 0.
• Way of submission: Depending on each activity

Group project (30% of the final grade)
• The group project is about developing a creative advertising campaign
applying the concepts seen in class. It must conform to the guidelines
provided by the professor in class and uploaded to Moodle. Due date: See
planning schedule.
• Criteria of project evaluation: The evaluation will be divided in two parts:
Quality of the delivered project and oral presentation. The weighting of each
part will be 50%. Group students will be graded jointly for the delivered
project but may receive a different grade in their oral presentation.
• Way of submission: Creative presentation (video, pdf, powerpoint…)

Active participation in class (10% of the final grade)
• 10% of the final grade will depend on active participation in classroom
including activities elaborations during the classes and open debates. This
activities will have to be uploaded and finalized during the classes.

The only item that is possible to be recovered is the exam. To access
complimentary exam is mandatory to have delivered all mandatory
activities (both individual and group projects) on deadline. It is necessary
for students to pass the exam (A minimum of 50pts out of 100) in order
to do the average with the rest of the grades (activity grades).

Non-attendance (and not justified) in those classes where an activity must be
delivered, will be considered as a "not delivered" activity, and will suppose a
zero for that activity. Those students who know in advanced that they won’t be
able to assist to the oral presentation date and the absence is justified, must

make video with his/her part of the presentation in order to project the video
while the rest of the group is making their oral presentation.

Those student’s that are absence on the delivery date due to unexpected
reasons (illness) and can justified their absence on the activity day will have, at
most, 3 business days after the due date in order to send a video with the

presentation of the activity (their part + the rest of the group parts). If this is not
done within those days it will be graded with a 0.

The teacher will evaluate the attendance, as well as the active participation,
both in the activities elaborations, as well as in the open debates in class. The
critical and analytical student vision and thinking will be seen with special

importance, as well as the elaboration of constructive feedback on the proposed
activities by the classmates and the oral presentation of the activity in a group.
The teacher will consider the progression and continuous evaluation of the
student when grading the activities.

METHODOLOGY:
The subject is classroom-based and combines theoretical knowledge with its
practical implementation. Through classroom sessions, the teacher will
expose contents of the program using different learning methodologies.

Finally, we recommend to the students that they use some hours of personal
work to this subject every week in order to consolidate the acquired knowledge
of each topic. This personal work will consist of making a review of theoretical
aspects given in class, complement them with the basic bibliography and
have some exercises done.

The professor will consider the development and progress of each student
individually.

Any student who does not sit an exam and he does not justify his absence
on grounds of force majeure, either to Coordination or Academic Tutoring,
will lose this opportunity. He will be able to do it in the complementary period,

but only in case he meets the requirements for it. If the student has provided
a certificate of absence due to a case of force majeure, he will sit the exam
on the complementary date and he will still keep another examination sitting.
In case he would not pass the exam on the complementary date, he will have
another opportunity before the last day to record grades.

Any student who does not make an oral presentation and he does not justify
to the teacher that it has been a case of force majeure, will lose the chance
to do it another day and for this reason won’t be able to pass the subject.

Likewise, any student who does not deliver a mandatory activity on deadline
and he does not justify to the teacher that it has been due to force majeure,
won’t be able to assist to the practical exam meaning that won’t be able to
pass the subject.

The student who has not attended a minimum 80% of classes within a week
before final exam (having submitted the supporting documents to his/her tutor),
will be excluded from the ordinary examination. In this case, the student will
have to attend the complementary exam, provided that he or she meets the
requirements laid out in the study program.

Oral presentations

Oral presentations will be done at the specific day detailed by the professor in
the schedule. Oral presentations for each homework must be done on the
designated dates. Any student who does not make an oral presentation on
designed day must justify to the teacher that it has been a case of force majeure,
and send a video with his/her part in the next three business days 3 after the
due date. If this is not done within those days it will be considered as not
presented, and for this reason the student won’t be able to pass the subject.

Any presentation format can be used (powerpoint, prezi, etc.) and creativity

will be very welcomed. The presentation material has to be uploaded at Moodle
before the beginning of the class where oral presentations will be done. If the
presentation material is not uploaded to the platform, the professor will grade
the activity directly with a zero in the specific case of the student that didn’t
upload the content.

Hand-in conditions: Each homework-activity must have a Word/PDF and a
Powerpoint/Prezi presentation. Both have to be uploaded to Moodle.

Activity

Practical exam

Percentage
weights
40 %

Competences
and learning
outcomes
CG1 - CB3 - CG4
- R6 -R5

Conditions

Individual. Can only

Dedication

40 hours.

be recovered at the

complementary
period if the student
has delivered the mandatory activities.

Individual
activities

20%
(25% each)

CB3 - CG1 - CG4
- CE2 - R5

Can’t be

20 hours

recovered. It must be
delivered on the
designated date.

Group Project

30% (50% delivered Project,
50% oral
presentation)

CB3 - CG1 - CG4
- CE2 - R5

Mandatory. Can’t be

30 hours

recovered. It must be
delivered on the
designated date.

Active
participation in
class

10 %

CB3 - CG1

Total class hours:

60 hours

Total time of
dedication to the
subject:

150 hours
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